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About Multiply Group PJSC

Multiply Group PJSC (ADX: MULTIPLY) is an Abu Dhabi-based investment holding company
that globally invests and operatesin transformative, cash-generating businesses.

Known for its trademark growth mindset, Multiply Group will continue to deploy capital
across its two distinct arms, both of which follow a disciplined approach to investing and
ensure consistent, sustainable value creation for its shareholders in the short-, medium-
and long-term:

MULTIPLY

The investments and operations in long-term strategic verticals, currently investing
and operating in Mobility, Energy & Utilities, Media & Communications, and Wellness &
Beauty. Anchor investments provide long-term recurring income, through which bolt-on

acquisitions are made.

MULTIPLY +

The Group further engages in opportunistic, sector-agnostic investments, via mainly
minority stakes in private and public markets.

Annual Report 2024
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Business & Financial Statement Highlights 2024

Group Level Performance

Revenue

AED 2,022 mn
+56% YoY
GPM 47%

Adjusted EBITDA!

AED 1,867 mn
+15% YoY

Adjusted Net Profit’

AED 1,036 mn
-7% YoY

=P

Operating Cash Flow

AED 1.2 bn
OCF % sales 59%
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Value of Public Market Portfolio

AED 32 bn

Total Assets

AED 43 bn
+2% YoY

Net Debt

AED 7.6 bn
Net Debt / Equity 0.25x

Annual Report 2024

Capital Deployment

AED 21 bn

Cost of Funds

~4.6%

' Excluding Fair Value Changes

Annual Report 2024
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Business & Financial Statement Highlights 2024

Sectors

Our
FOUr
Sectors
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Mobility

Media and
Communications

Wellness
and Beauty

Y - Energy

and Utilites
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Our Mission, Vision and Principles
|

We Don’t Take Anything For Granted.

\ When the only thing that is constant is change, we remain
adaptable, agile, and always on the lookout for emerging
industries, markets, and technologies. We foster a

\
/[

MISSION

forward-oriented mindset, constantly learning from global
partners and experts to evolve ourselves and elevate our
companies and Group as a whole. We never take our
shareholders’ trust or our positive business performance

P RI N ‘ : I PI Es for granted, capitalizing on each opportunity to maximize
our potential.

We Are Obsessed With Growth.

. Growth is at the core of our mindset and
We Believe The Best Is Always Yet actions. We have an insatiable hunger for

To Come. continuous learning, embracing data, research,

We invest in and grow progressive,
profitable, scalable companies and

enhance the way they operate.

We empower our shareholders,
subsidiaries and the wider communities
with new opportunities to optimise their
growth potential.

Annual Report 2024

We firmly believe that the best is always ahead of us,
driving us to set Big Hairy Audacious Goals (BHAGS)
and never settle for mediocrity. We benchmark ourselves
against industry leaders, focusing on long-term growth
and actively seeking solutions and opportunities. Despite
changing market dynamics, we collaborate and challenge
one another to create better outcomes, whether in deals,
communities, or overall growth.

We Do What’s Right, Not
What’s Easy.

We firmly believe that the best is always ahead

and empowerment as the foundation for
growth. We remain committed to expanding
our knowledge and insights, forming new
connections, generating innovative ideas, and
transforming our portfolio companies into
market leaders, organically and inorganically.
We prioritize both personal and professional
growth, utilizing various learning methods to
take what worked and apply it.

of us, driving us to set Big Hairy Audacious Goals We Seek TeChnOIOQV That Unlocks and
(BHAGS) and never settle for mediocrity. We Empowers Human Potential.

benchmark ourselves against industry leaders,
focusing on long-term growth and actively
seeking solutions and opportunities. Despite
changing market dynamics, we collaborate
and challenge one another to create better
outcomes, whether in deals, communities, or

We pinpoint and utilize technology that provides us with
the immediate feedback needed to optimize our health
and wellness, our work and productivity; and the overall
potential of each other, cascading the benefits to our
shareholders and community at large.

overall growth.

We Make Work-life Balance A
Conscious Decision.

We recognize the importance of work-life balance in
fostering personal contentment and enhanced productivity.
We encourage one another to integrate wellness into our
daily routines and support each other along the way. We
understand the need for flexibility and value the pursuit of
improved health and social capital. We believe that investing
in self-improvement leads to greater overall success.

Annual Report 2024
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Syed Basar Shueb

Chairman
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Dear Shareholders,

Multiply Group’s financial performance in 2024 cements another year of rapid
expansion, as revenues exceed AED 2 billion, underscoring the substantial progress
we continue to make towards our goals as an investment holding company.

This year was defined by decisive action and calculated growth, underpinned
by the Group’s relentless focus on sector expertise, operational efficiencies,
and diversification. Our three key acquisitions in 2024 exemplify this
approach, driving synergies and unlocking new revenue streams across our
subsidiaries. At the same time, we have strengthened our core businesses,
ensuring that growth is not just sustained but accelerated.

Multiply Group delivered a net profit (excluding fair value changes) of AED 1.04
billion, alongside a robust 15% year-on-year EBITDA growth, demonstrating
our ability to drive value in a dynamic market environment.

As the Group reflects on a year of performance, efficiency, and achievement;
theroadaheadisclear: Multiply will continue toidentify valuable opportunities,
harness cutting-edge technologies to drive Al-driven efficiencies, and propel
our subsidiaries towards sustained, high-impact growth.

Aligned with IHC’s broader vision, Multiply Group will continue to make
strategic, high-value investments that generate immediate financial impact
while building long-term, sustainable value for the Abu Dhabi economy and
beyond.

| extend my gratitude to our shareholders and partners for their trust and
commitment. The momentum we have built will only grow stronger, and
together, we will continue to shape the future of investment.

Annual Report 2024
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Our Valued Shareholders,

In 2024, our FY Group revenue surpassed the AED 2 billion mark, surging 56% year-on-year and we registered
double-digit growth in EBITDA, as a result of acquiring value-accretive targets, scaling efficiently while
maintaining market leadership.

Our approach to growth is built on two complementary arms: an operational holding focused on businesses
that we consolidate in select verticals aligned with global megathemes, and an investment arm that is sector-
agnostic with a sole focus of delivering cash returns and capital gains. Together, these arms span both
public and private equities across diverse industries - ensuring a robust and resilient portfolio with a strong
commitment to deliver substantial shareholder returns.

In 2024, we strengthened our presence in 3 of our industries - media, mobility and beauty- by consolidating
three major acquisitions: Backlite Media, The Grooming Company Holding (TGCH), and Excellence Driving.
This has deepened our understanding of the thriving GCC consumer market. These strategic moves have
added over AED 200 million of EBITDA to our P&L, retained our market leadership and positioned us to
create synergies and drive efficiencies. We close 2024 with an asset base of AED 43 billion and cash balance
of AED 2 billion.

2024: The Year of Efficiency

Efficiency has been at the core of our journey this year. We took a rigorous approach to optimizing operations,
cutting costs, and, of course, digitizing critical operational processes.

As a result, we achieved over AED 50 million in efficiency gains, exceeding our initial target of AED 45
million. This translated into 7-16% uplift in core operational EBITDA across our mobility, media, and beauty
verticals. These efficiency gains will carry over in 2025 with even greater impact, adding another AED 50
million from our existing businesses (bringing the total since the launch of the Year Efficiency to AED 100M
in cumulative gains).

Harnessing Digital Transformation & Al

Our continuous investment in digital talent and technology has led to the development of a Central Data
& Al Hub to unify the digital efforts across the Group, driving innovation, standardizing best practices and
optimizing costs. This long-term strategy, together with a pool of Al agents and GenAl capabilities in the
short-term, demonstrates our commitment to leveraging technology as a key value enabler for the:

1. Automation of back-end processes
2. Enhancement of customer experience journeys via data-enabled insights
3. Creation of new digital revenue streams

Looking ahead, Al will be a major force in driving additional value, in both EBITDA impact and manhour
savings.

Empowering Communities Through Knowledge

This year, our corporate social responsibility (CSR) initiatives aligned with one of our core values: knowledge-
sharing and lifelong learning. We launched Read to Lead under the motto Empowering Minds, Igniting
Futures—a program dedicated to expanding access to books and educational resources. In partnership with
Book Aid International, we commit to deliver over 5,000 new books to underserved communities across the
Middle East, with even bigger commitments in the pipeline for 2025.

Looking Ahead

We will continue to assess the global landscape and consumer dynamics as we identify new verticals and
geographies to enter. We started the year marking our entry into Spain and Apparel by signing a landmark
investment to secure a controlling stake (67.91%) in Tendam, a transaction that is expected to double our
operational EBITDA post-consolidation and generate healthy cash flows.

We have a substantial cash balance of over AED 2 billion and our balance sheet allows us a significant
headroom to raise funds. We remain in a strongly acquisitive position with a capacity to deploy AED 4 billion
and are poised to benefit from any upcoming market shifts.

Our utmost responsibility will continue to be guarding our balance sheet as we commit to another year of
double-digit EBITDA growth and to ensuring sustainable, long-term value creation to shareholders.

Annual Report 2024
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Syed Basar Shueb Syed Shueb
Chairman

Non- Independent,

Non-Executiv

H.E. Hamad Khalfan Ali Matar

Alshamsi

Vice Chairman

Independent, Non-Executive
Chairman, Nomination & Remuneration
Committee

Member, Audit Committee

Syed Basar Shueb is an accomplished senior
executive with over two decades of diverse cross-
sector experience in manufacturing, construction,
financial services, and investments. Currently
serving as CEO, Managing Director, and Board
Member of International Holding Company (IHC),
Syed Basar has been instrumental in leading IHC
to be recognized as one of "The Middle East's Top
10 Listed Companies 2023" by Forbes.

Since assuming the role in 2019, Syed Basar’s
dynamic leadership has driven IHC's innovation,
operational synergies, and improved cost
optimization. His ability to inspire teams, foster
cohesive business units, and exhibit decisive
leadership in high-risk turnarounds and start-
up scenarios has consistently led to a growth in
profitable results.

Before joining IHC, Syed Basar served as the
Group Chief Executive Officer of PAL Group
of Companies, where he mentored emerging
businesses to rapid growth. During his tenure,
he played a pivotal role in establishing one of the
UAE's largest fish and integrated shrimp farms,
developing five major housing developments,
launching a district cooling company, and
spearheading a robotics division.

In addition to his pivotal role at IHC, Syed Basar
holds leadership positions in several other high-
profile companies, serving as Chairman of Multiply
Group and Chimera Investments, Vice Chairman
at Reem Finance PJSC. He also sits on the Board
of Directors for Alpha Dhabi Holding (ADH) and
Invictus Investment PLC. Moreover, Syed Basar
was elected to the Board of Directors of the Abu
Dhabi Chamber of Commerce and Industry.

Syed has been a driving force behind IHC's
strategic diversification across various industry
sectors, expanding the company'’s footprint across
the Middle East, Europe, and North America, and
playing an integral role in continually maintaining
IHC's status as one of the top performers on the
Abu Dhabi Bourse.

Syed Basar Shueb holds a bachelor’s degree in
computer engineering from Near East University,
Nicosia, Turkish Republic of Northern Cyprus.

H.E. Hamad Khalfan Ali Matar Alshamsi is an
accomplished business leader, who holds
Board positions across a diverse group of
companies in the UAE.

Currently, H.E. Alshamsi is the General Manager
at the Private Affairs Department of H.H.
Sheikha Fatima Bint Mubarak, Vice Chairman
of Multiply Group, Vice Chairman of Ghitha
Holding, and Board Member of Apex Holding
PJSC.

H.E. Alshamsi previously served as the non-
executive Vice Chairman of International
Holding Company PJSC and held several
Board directorships, including of Trojan
General Contracting, Ishrag Properties Co.,
Al Yasat Catering & Restaurant Supplies, Pal
Computers, Al Jaraf Travel & Tourism, Hi-
Tech Concrete Products, Tafawuq Facilities
Management, Pal Group for Companies,
Al Sdeirah Real Estate Investment, Royal
Architect Project Management, Fabulous Abu
Dhabi Hotel Management, Nshmi Development
and Real Estate Investment & Services Co.-
REISCO.

H.E. Alshamsi holds a technical diploma from
the Abu Dhabi armed forces (1996).
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H.E. Mansoor Ibrahim Ahmed

Saeed Al Mansoori

Board Member

Independent, Non-Executive
Member, Audit Committee

Member, Nomination & Remuneration
Committee

H.E. Mansoor Al Mansoori is a member of the
Abu Dhabi Executive Council and the Chairman
of the Department of Health Abu Dhabi,
spearheading the Emirate’s healthcare sector
by leading on the development of a world-
class, innovative, and sustainable healthcare
sector.

H.E. Al Mansoori has diverse professional
experience in senior leadership positions across
government and private sectors including
telecom, media, energy and technology.
Prior to joining DoH, he was the Group Chief
Operating Officer of G42 and Director General
of the UAE National Media Council.

H.E. Al Mansoori is Chairman of Space42,
Vice Chairman of Presight Al, Board Member
of e& and Multiply Group, as well as MBZUAI
Board of Trustees member. Previously he was
Chairman of Bayanat and Injazat, and held
board positions with Abu Dhabi Tourism &
Culture Authority and Telecommunication
Regulatory Authority. During his tenure as the
Group COO of G42, he was actively involved
in the UAE national COVID-19 response. As
Chairman of Bayanat, he led the company’s
public listing at ADX, in what was G42’s first
IPO and the world’s best trading debut of
2022, as reported by Bloomberg.

At the National Defence College, H.E. Al
Mansoori received a master’s in strategic
security studies & National Resources
Management. He graduated from the
University of Toledo in Computer Science, has
a Leadership Certificate from London Business
School and an Innovation Strategy Leadership
Certificate from Massachusetts Institute of
Technology (MIT).

Richard Mathew Gerson

Board Member | Independent,
non-Executive

Chairman, Audit Committee Member,
Nomination & Remuneration Committee

Richard (Rick) Gerson is the Co-founder,
Chairman, and Chief Investment Officer of
Alpha Wave Global. He is also a Co-founder
and Board Member of Abu Dhabi Catalyst
Partners. Prior to this, Mr. Gerson was a
founding member and Managing Director of
Blue Ridge Capital for 15 years.

Gerson serves on the board of directors of
Multiply Group and 2PointZero both Abu
Dhabi-based holding companies. He is also
on the board of Aman Group, Arena Events
Group, Athletic Greens, Beast Industries,
Gamma Media, and Transcend Therapeutics.

Rick Gerson is also a member of the Cleveland
Clinic International Leadership Board, the
Belfer Center’s International Council at the
John F. Kennedy School of Government at
Harvard University. He is also on the board
of Africa Mission Healthcare which provides
support to mission hospitals and doctors in
Africa where it is critically needed, and the
92nd Street VY, a leading cultural institution and
community center.

Gerson graduated from the University of
Virginia, Mclintire School of Commerce with
a B.S. in Commerce with a concentration in
Finance.
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Samia Bouazza

Board Member

Group Chief Executive Officer &
Managing Director

Samia Bouazza is a business leader with a solid
track record for driving growth.

As the Group CEO and Managing Director
of Multiply Group, she leads the strategic
development of the company, its growing
investment portfolio of high-return businesses
and maintaining the overall sustainable growth
of the Group’s subsidiaries.

Bouazza also serves as a Board Member to
several companies and associations like TAQA,
Arena Events Group, and Emirates Driving
Company.

Samia is the founder of the original entity
established in 2003, that transformed into
Multiply Group in 2021, and the first woman to
take a company public on the Abu Dhabi Stock
Exchange.

She holds a BA in Political Science and Public
Administration from the American University of
Beirut and has completed executive education
certificates in Strategic Intelligence and Digital
Disruption from Harvard Business School and
the University of Cambridge respectively.

Samia is also part of the YPO community and a
keystone member of Friends of Abu Dhabi Art.

Annual Report 2024
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Group Overview

Executive Summary & Group Overview

Multiply Group (ADX: MULTIPLY), a leading Abu Dhabi-based investment holding company that invests in and operates
businesses globally, marked another year of strategic expansion and disciplined execution in 2024. The Group accelerated
its growth trajectory, achieving double-digit EBITDA growth excluding fair value changes of 15% year-on-year, reaching
a record high of AED 1.9 billion supported by strong operational results, targeted acquisitions, and enhanced efficiencies
through Al-driven advancements. With three acquisitions completed during the year, Multiply Group reinforced its leadership
across the mobility, media, and beauty sectors, further strengthening portfolio synergies and long-term value creation.

In 2024, a company-wide focus on operational optimization resulted in AED 50 million in efficiency gains, underscoring a
commitment to maximizing performance across all verticals. The balance sheet remained robust, with over AED 2 billion
in cash and cash equivalents and an additional AED 4 billion available for future investments. Advancements in digital
transformation and Al integration played a key role in streamlining operations and driving capital allocation.

Looking ahead to 2025 and beyond, Multiply Group continues to pursue strategic, value-driven investments that deliver
immediate impact while fostering sustainable long-term growth. The Group remains well-positioned to capitalize on high-
impact opportunities, further enhancing its role in shaping the investment landscape and contributing to the Abu Dhabi
economy.

By the end of 2024, Multiply Group had 9 subsidiaries operating in diversified businesses, including media & communications,
mobility, wellness & beauty, and energy & utilities. Following is the overview of Multiply Group’s businesses.

MULTIPLY

Emirates Driving Company PJSC
aljl— oyl
éaldll puleil Emirates Driving Company (EDC) is the leading provider of driver education in Abu Dhabi, the
Emirates Driving exclusive pre-licensing driving education provider in the Capital, and the government’s trusted
partner for creating safer roads.

BackLite Media

BackLite BackLite Media is a premier Out-of-Home (OOH) media company known for its innovative advertis-
ing solutions. With exclusive partnerships, including Dubai’s Roads and Transport Authority (RTA),
and prime locations on Sheikh Zayed Road, malls, and cinemas, BackLite combines creativity and
strategy to deliver unparalleled advertising reach throughout individuals' daily journeys in the UAE.

am Media 247
l I Edﬁ7 Media 247 is a specialised outdoor advertising solutions provider with more than 45 outdoor pre-

mium hoardings and unipoles locations spread across Dubai’s most strategic locations. Media 247
also extended and maximised its media platform by acquiring Dubai RTA Taxis.

Viola Communications

[}
VIOla Viola Communications has grown into one of the largest communications companies in Abu Dhabi
Communications providing fully integrated marketing and communications solutions to national and regional firms.
Firefly

FI R E F LY Firefly is a New York-based street-level digital media platform pioneer that connects audiences
with dynamic media on taxis and rideshare vehicles. These screens deliver dynamic content based
on location, time and other contextual triggers such as weather and live sports scores.

Omorfia Group
):(O MORFIA Omorfia Group is a leading beauty sector provider shaping the GCC markets. It comprises of the re-

crour gion’s most popular personal care and beauty salon brands, namely Tips & Toes, Bedashing Beauty
Lounge, N.Bar, Sisters Beauty Lounge, 1847, Jazz Lounge Spa, Fisio, and The Juice Spa and Salon.

Annual Report 2024
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International Energy Holding

International Energy Holding (IEH) is a rapidly growing Abu Dhabi based renewable energy
company that develops, invests, owns and operates renewable energy assets internationally.

Kalyon Eneriji

Based in Istanbul, Kalyon Enerji operates Europe’s largest solar power plant (1,350 MWDC) and
spearheads renewable energy projects under the Kalyon Holding and International Energy Holding
umbrellas.

Pal Cooling Holding

PAL Cooling Holding (PCH) is one of the top players in the UAE’s district cooling industry. Catering
to landmark residential, commercial and mixed-use developments, PCH offers reliable and quality
services such as 24/7 chilled water for air conditioning from state-of-the-art central cooling plants.

MULTIPLY+

TAQAN

men Breakwater
mmvw Energy
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TAQA

TAQA, a diversified utilities and energy group based in Abu Dhabi and listed on ADX (TAQA),
invests in power, water, and oil and gas operations. One of EMEA’s largest listed integrated utility
companies, TAQA operates in 11 countries across four continents, spanning generation, transmission,
and distribution assets.

EIG Breakwater Energy

Breakwater Energy is a wholly owned subsidiary of EIG, a leading institutional investor in the global
energy and infrastructure sectors. Breakwater owns 25% stake in Repsol E&P, a gas-weighted
exploration and production company comprising Repsol’s entire global upstream oil and gas
business.

Yieldmo

Yieldmo, a New York-based digital advertising and attention analytics company, uses machine
learning to analyze real-time consumer interactions. Backed by Google Ventures and Union Square
Ventures, its Smart Exchange operates without cookies or user IDs, enabling brands to reach
broader audiences and publishers to maximize impression value.

Savage X Fenty

Savage X Fenty is a direct-to-consumer e-commerce fashion company launched in 2018 by Rihanna
to celebrate individuality and broaden the definition of beauty. With accessible prices and a wide
assortment of fashion-forward styles, it offers body-positive fashion emphasizing confidence and
inclusivity for people of all races and incomes.

Getty Images

Getty Images, a global visual content creator and marketplace, returned to public equity markets
in July 2022. It provides comprehensive content solutions for customers worldwide and plans a
practical approach to NFTs, aiming to create a sustainable, recurring, and profitable value for the
company and its stakeholders over time.
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Financial Performance for 2024

Multiply Group reported full year 2024 results with a net profit excluding fair value changes of AED 1.04 billion. The Group
delivered strong operational performance, exceeding expectations with double-digit EBITDA growth of 15% year-on-year,
reaching a record high of AED 1.9 billion. This robust performance was driven by its strategic focus on building vertical
expertise through successful acquisitions, closing three acquisitions in 2024, and organic growth through operational
efficiencies and new revenue streams. While reported net profit including unrealized fair value changes was impacted by
market volatility, its core business fundamentals remain strong and growing at double-digit rate.

Group revenue surged 56% year-on-year, exceeding the AED 2 billion mark, propelled by double digit organic growth
across all verticals (+10% YoY), the full year impact of Media 247 which was acquired in July 2023 and the consolidation
of BackLite Media, The Grooming Company Holding, and Excellence Premier Investment. Blended gross profit margin
remained healthy at 47%, reflecting the change in revenue mix within the Media vertical and the consolidation of Excellence
Premier Investment under the Mobility vertical. Investment and other income including dividend income added over AED
1 billion to bottom line.

The Group maintains a robust balance sheet, boasting over AED 2 billion as cash and cash equivalents with additional
capacity to invest up to AED 4 billion for future growth. This strong financial position underscores our disciplined approach
to capital allocation. In 2024, we strategically deployed approximately AED 1 billion across three acquisitions that align with
Multiply's strategy of building leading positions within key verticals. In its core operational portfolio, the Group focuses
on driving synergies and integration among the businesses under each vertical, with emphasis on accelerating digital
transformation and operational efficiencies.

Under Multiply+, the public market portfolio closed the year at a valuation of AED 32 billion, compared to an initial investment
of AED 15 billion. Despite market fluctuations affecting the fair value of some assets, performance across the portfolio
remains strong as does the underlying long-term potential from targeted investments.

The Year of Efficiency at Multiply Group

In Q2 2025, the Group has identified across its portfolio areas of EBITDA uplift worth up to AED 45 million run-rate. 50%
of which to come from revenue synergies (e.g. geographic expansion, cross-selling and value-accretive bolt-ons), up to
40% through cost optimization (e.g. back-office integration and streamlining procurement) and up to 10% from Digital
Transformation and Artificial Intelligence initiatives that look to enhance customer acquisition and automate processes.

Throughout the year, the Group’s efficiency programme has demonstrated significant acceleration, exceeding expectations
with over AED 50 million of efficiency gains, surpassing initial target of AED 45 million. This equates to more than 6% of
operational EBITDA uplift, highlighting the program’s substantial impact on the Group’s profitability.

Through impactful cost-cutting initiatives, the Group has focused on identifying savings in procurement, consolidating
duplicated roles as it grows, and restructuring to remove business layers. When we consider revenue, Multiply Group has
captured more market share in media given its significant presence across three dominant OOH brands in the UAE. It has
also unlocked revenue within mobility by restructuring the training schedule of Emirates Driving Company (EDC) to add
more trainer capacity.

More specifically, digital transformation has also enabled the Group to be more efficient. Multiply Group has automated
backend processes, launched new revenue sources with a focus on programmatic within Media—which leverages Al to
automate ad buying for improved targeting and revenue growth— and modernised its technology infrastructure to enable
better decision making. The Group has also launched new online portals & services, reduced cash transactions, and gathered
insights into customer spend behaviours.

Going forward, the Group aims to leverage Al and advanced technologies across its businesses to extract additional value.
One of the ways it is doing this is by adding to its Al talent pool at the Group level and developing a clear roadmap for
EBITDA uplift driven by Al technologies. This includes driving increased revenue productivity, such as using predictive
maintenance for EDC's vehicles to ensure maximum utilisation, as well as cost optimisation initiatives like automating
proposal generation to save man-hours within its media operations. Moreover, it launched agentic Al use cases to improve
productivity at the Group level with several new additions expected.
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Highlights of the Group

ACQUISITIONS/ INVESTMENTS

In 2024, Multiply Group deployed approximately AED 1 billion making strategic investments in dynamic and healthy
businesses across high-growth thematic industries.

BackLite

BackLite Media

BackLite Media is a premier Digital Out-of-Home (DOOH)
advertising company renowned for its strategic assets in
the UAE’s most iconic locations, including Sheikh Zayed
Road, Dubai and Galleria Mall, Abu Dhabi. This 100%
acquisition reflects a bold strategic move to strengthen
Multiply Group’s position in the rapidly growing Out-of-
Home (OOH) advertising market, enhancing its ability to
deliver impactful, high-visibility advertising solutions and
capturing a larger share of the advertising landscape across
key urban areas in the UAE.

ﬁ: Sal—ol) yu il Al
= EXCELLENCE DRIVING
Excellence Premier Investment

Emirates Driving Company (EDC), a 48% subsidiary of
Multiply Group, marked a landmark collaboration between
leading entities in Abu Dhabi and Dubai, strategically
expanding its market presence in the UAE by acquiring a
51% stake in Excellence Premier Investment LLC, parent
company of the renowned Excellence Driving Centre based
in Dubai. The move is part of EDC’s ongoing efforts to
achieve significant expansion and enhance its distinguished
services. It also solidifies its position as a leading provider
of driver education and road safety services in the region,
enabling it to offer a wider range of services to its customers
in Dubai.

The Grooming Company Holding

Multiply Group’s 51% owned beauty anchor and UAE leading
beauty provider, Omorfia Group, acquired 100% of The
Grooming Company Holding (TGCH), a premier provider of
salon and beauty services in the UAE. This strategic move
reinforces Omorfia's commitment to expanding its beauty
services portfolio within the UAE and beyond. With the
addition of TGCH’s 62 salons (47 owned and 15 franchises),
Omorfia solidifies its leading position boasting a combined
network of 132 owned salons across 5 geographies.

Annual Report 2024
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SUBSIDIARIES OVERVIEW

Emirates Driving Company PJSC

Emirates Driving Company PJSC (EDC) is the leading provider of driver education, the premier pre-licensing driving institute
for the emirate of Abu Dhabi. EDC consistently delivers the highest standards of driver training to support safe and secure
road mobility in Abu Dhabi amid rapid population growth and urban development.

Since its inception in 2020, the company has engaged in a strategic partnership with the Swedish National Road Authority
(SweRoad) for the continuous development of its curricula according to global standards.

In addition, a joint quality committee with the Abu Dhabi Police ensures training programmes and methodologies are kept up-
to-date and aligned with the applicable laws. Moreover, EDC is the primary contributor to the Abu Dhabi road safety education
committee and regularly contributes to the Integrated Transport Centre (ITC) through technical and educational input.

BackLite Media

Backlite Media is a premier Out-of-Home advertising company, recognized for its iconic, high-impact locations and innovative
solutions. Established with a vision to redefine the OOH landscape, it focusses on delivering “Desirable by Design” media
platforms that seamlessly blend creativity, technology, and strategic positioning.

Its portfolio includes sought-after digital displays, dynamic static billboards, and brand activations. Located in prime urban
and transit spots, Backlite connects advertisers with their target audiences in meaningful and measurable ways.

Driven by innovation, Backlite integrates technology, real-time data, and insights to craft impactful, ROI-optimized campaigns.
Sustainability is key, with energy-efficient designs and eco-friendly practices.

PR o L e

[ . -

i‘..ﬂft{’? =

T

Annual Report 2024

29 | Multiply Group

Media 247

Media 247 is a specialised outdoor advertising solutions provider with more than 45 outdoor premium hoardings and
unipoles locations spread across Dubai’s most strategic locations: Sheikh Zayed Road, City Walk and Garhoud. Media 247
works with local and international agencies representing top brands that run outdoor advertising campaigns with the
company. Media 247 also extended and maximised its media platform by acquiring Dubai RTA Taxis.

Viola Communications

Viola is one of the largest communications companies in Abu Dhabi, with offices in Dubai and Cairo. The company is
specialised in providing fully integrated marketing and communications solutions to national and regional firms and it
is expanding into digital marketing technology to create value for a diverse range of clients. Viola Communications has
exclusive media rights to a majority of outdoor advertising spaces In Abu Dhabi, including lampposts, bridge banners and
bus wrapping.

Omorfia Group LLC

As a powerhouse of homegrown brands, Omorfia plays a vital role in shaping the UAE’s beauty landscape and is poised for
regional and global growth. Its portfolio includes iconic names such as Tips & Toes, Bedashing Beauty Lounge, Jazz Lounge
Spa, Fisio, Juice Beauty, Creative Beauty Source, N.BAR, 1847 Grooming for Men, Sisters Beauty Lounge, and Jetset Hair
Salon.

Focused on innovation and customer-centricity, Omorfia Group drives scalable growth by tapping into the UAE’s thriving
beauty market. The group’s commitment to excellence ensures each brand meets the diverse needs of its clientele while
setting new benchmarks in service and experience. In 2024, after the acquisition of The Grooming Company Holding,
Omorfia Group’s owned and operated salons expanded to more than 130 outlets.
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International Energy Holding LLC

International Energy Holding (IEH) is a rapidly growing Abu Dhabi-based renewable energy company that develops, invests,
owns, and operates renewable energy assets internationally. The company focuses on renewable energy powered through
solar and wind technology.

I[EH’s portfolio includes a 50% stake in Kalyon Enerji Yatrimlari A.S., a market-leading clean and renewable energy company
based in Turkey. Kalyon Enerji’'s assets include a PV power plant project with an installed capacity of 1.3 GW in the Konya’s
Karapinar region.

PAL Cooling Holding LLC

PAL Cooling Holding (PCH) is one of the top players in the UAE’s district cooling industry. Catering to landmark residential,
commercial and mixed-use developments, PCH offers reliable and quality services such as 24/7 chilled water for air
conditioning from state-of-the-art central cooling plants. By providing an energy-efficient tech solution and working to
enhance operational efficiency, PAL contributes to the UAE’s strategy to reduce carbon emissions.

Annual Report 2024
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Strategy

Multiply Group will continue to pursue strategic, value-accretive investments that deliver immediate impact while ensuring
long-term growth.

Deploying capital across 2 distinc arms adhering to a disciplined investment approach
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Multiply Group Value Proposition

Supportive ecosystem brings in multiple synergies

» Access to high-profile deals
* Financial flexibility on a wide network of lending banks
e Attracting high-caliber talent

Clear framework to identify targets

e Attractive sectors disrupted by favourable megatrends

e Scalable companies with strong market positioning

* Financially accretive assets with strong cash generation and growth potentials

* In-house Investment Team with significant deal sourcing, valuation, due diligence and execution
capabilities

Active board representation reinforced by a dedicated in-house team to drive
value creation

* Defining overarching strategic direction per vertical

* Providing operational insights, network connections and knowledge transfer across portfolio companies
* Embedding growth and transformation mindset to unlock sustainable growth

* Developing and implementing value creation initiatives

* Deploying a comprehensive digital transformation approach

Highly experienced and growing team

» Strong and accountable leaders across verticals with growth-oriented mindset and proven track record
* Significant experience and know-how per portfolio company
» Targeted talent acquisition focused on vertical expertise

Deploying capital for profitable growth

» Strong cash flow generation
* Robust liquidity position
* Healthy balance sheet

Investor Relations Contact

For more information
Website: https:/multiply.ae/investor-relations

Email: ircomultiply.ae

Download the IR App

Annual Report 2024



34 | Multiply Group

Inclusion in Indices

Multiply Group is listed in several global indices.

S&P Dow Jones
Indices

D ]

The FTSE Global Equity Index Series Mid Cap Index, highlighting Multiply Group’s business performance
and positive engagement with the investor community.

The MSCI| Emerging Markets Index, enhancing the Group’s position on the global benchmark investing map
and expected to attract substantial investment inflows.

The FADX 15, the first co-developed index under ADX’s strategic partnership with FTSE Russell and tracks the
biggest and most liquid companies, aiding the derivatives market and the creation of index-tracking investment
products.

In addition to:
« S&P UAE BMI Liquid 20/35 Capped Index

« S&P UAE Shariah Liquid 35/20 Capped Index
These indices measure the performance of the most liquid and Shariah-compliant stocks in the UAE, respectively.

* Chimera S&P UAE UCITS ETF
* Chimera S&P UAE SHARIAH ETF
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and Digital transformation
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Al and Digital transformation

The overarching strategy of Multiply Group is to leverage digital technologies and Al across its portfolio, with a focus on
protecting data, increasing productivity, streamlining operations, and improving service offerings.

Group Level Initiatives:

Deployment of Al tools to optimize workforce productivity.
Key use cases include:

In-depth research for market intelligence and competitive analysis

Multiple teams across Multiply Group are regularly using Al tools to gather and analyze vast
amounts of structured and unstructured data from industry reports, financial filings, and
competitor websites, identifying key trends, pricing strategies, emerging risks and other types
of relevant insights for more data-driven strategic planning and investment decision making
processes.

Automation of manual tasks

Multiply Group is leveraging Al to automate routine administrative tasks (e.g., financial
reconciliations, document summarization, meeting note transcription), improving accuracy
and reducing the time required to complete these activities, while also allowing team
members to shift their focus to higher-value, strategic initiatives.

Use of Al-enabled tools to enhance pre-acquisition elements of Multiply Group’s investment

process, including Deal Sourcing and Due Diligence.

Multiply Group has adopted Al-powered platforms to enhance deal sourcing, identifying and
ranking potential acquisition targets based on predefined investment criteria, while also
leveraging Al for certain elements of the Due Diligence process, such as the analysis of legal
and commercial documents. These Al tools allow Multiply Group’s investment team to filter
through vast datasets efficiently, ensuring better-informed decision-making at an earlier stage.

Testing of multiple post-acquisition digital tools for real-time performance and value

creation tracking across Multiply Group’s portfolio companies.

Multiply Group's Value Creation team is testing multiple ways to monitor key operational
metrics and to track value creation initiatives across Multiply Group’s portfolio. By integrating
data visualization tools and predictive analytics, teams across Multiply Group and its PortCos
can work more efficiently together, proactively identifying risks, optimizing costs, and
ultimately accelerating time to value.

Continuous investments in a talented Digital Team through a blend of in-house specialists

and external advisors.

Multiply Group continues to strengthen its digital capabilities by hiring top-tier talent and
forming strategic partnerships with Al and technology consultants. This blended approach
ensures that Multiply Group remains at the forefront of technological advancements while
benefiting from external expertise to refine and implement the latest digital strategies.
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Development of a Central Data & Al Hub to unify Multiply Group’s and its PortCos’ digital
efforts, driving innovation, standardizing best practices, and optimizing costs.

This centralized digital infrastructure will facilitate seamless data sharing (where possible from a
data privacy perspective), advanced analytics, and Al-powered insights across Multiply Group’s
portfolio companies. By consolidating digital initiatives, Multiply Group enhances collaboration
between subsidiaries, drives operational efficiencies, and fosters a culture of continuous innovation.

Creation of Al agents, including CORA, an executive Al assistant to our Group CEO &MD
that provides real-time insights on the individuals she is meeting with, highlighting
potential areas of collaboration.

CORA integrates with multiple data sources, including internal reports and external
databases, to create comprehensive profiles, highlighting shared business interests and
relevant discussion points.

Expansion of Al-driven workflow automation through the development of Al agents
focused on market intelligence, data gathering, and cost-saving initiatives.

These Al-driven solutions automate repetitive data collection and analysis tasks, significantly
reducing manual effort. By continuously scanning industry reports, competitor filings, and
news sources, these agents provide real-time updates on market trends, allowing Multiply
Group to make proactive strategic decisions (e.g., dynamic pricing). Additionally, Al-
driven automation helps streamline back-office processes, leading to cost reductions and
operational efficiency.

Investments in next-generation digital infrastructure, including cloud-based platforms and
loT solutions.

Multiply Group is adopting cloud-native technologies to enhance system scalability and
improve data accessibility. At the same time, loT sensors are being embedded in operational
processes to improve the efficiency of Multiply Group’s mobility businesses.

Subsidiary-Level Digital Transformation:

Omorfia has successfully launched a new mobile app,
leading to higher customer conversion rates and
improved engagement. The app provides a seamless
digital experience with features such as Al-powered
personalized recommendations and streamlined booking
options. This has resulted in increased customer retention,
higher conversion rates, and an overall enhancement of
Omorfia’s digital customer experience.
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Emirates Driving Company (EDC) has enabled an online
booking portal for students, enhancing user experience
and streamlining the registration process. The updated
platform offers an intuitive interface, automated
document verification, and real-time tracking of
application statuses, significantly reducing administrative
workload and improving the overall student experience.
Additionally, EDC has completed a full implementation
of IoT sensors across its entire fleet, alongside a new
fleet management system to improve performance,
availability, and vehicle maintenance. These IoT sensors
provide real-time diagnostics, predictive maintenance
alerts, and GPS tracking, enhancing vehicle uptime and
reducing operational costs.

Excellence has successfully deployed the Intelligent
Virtual Examiner (iVE), an Al- and loT-powered solution
that enhances the efficiency, accuracy, and objectivity of
driver testing and candidate training by eliminating human
bias. This innovative technology automates the assessment
process, ensuring standardized evaluations and improving
overall training outcomes. Meanwhile, EDC is currently in
the testing phase of iVE, exploring its potential to optimize
driver assessments and enhance the learning experience
for candidates before a full-scale rollout.

Multiply Media’s programmatic advertising efforts are
rapidly gaining traction, enabling smarter ad placements
and improved campaign performance. Through Al-powered
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Commitment to Sustainability

As a holding company, Multiply Group recognises that integrating ESG into its business model can support the Group’s
long-term growth ambitions, create sustainable value for all stakeholders, and drive positive impacts for people and planet.
This section highlights how Multiply Group is advancing its sustainability journey.

Multiply Group plays a key role as a responsible investor, integrating ESG principles into the Group’s investment strategy
and decision-making processes. As a responsible owner, Multiply Group also ensures that this impact extends through the
operations of its portfolio companies, as it encourages and guides them to incorporate ESG considerations into the way
they work.

Multiply Group’s established sustainability framework is comprised of four key pillars:

Robust
Foundations

Growing Our
Human Capital

Investing in
Sustainable Future

Managing Our
Influence

In 2023, Multiply Group established a comprehensive ESG strategy, including clear objectives and actionable initiatives for
each pillar. The Group also built upon the foundational work undertaken in 2022, streamlining and focusing material topics
and areas of impact. The Group also participated in COP28 as a climate supporter.

In 2024, The Group established an ESG Integration Framework to seamlessly incorporate ESG factors into investment
analysis, due diligence, operational decision-making processes, and stewardship activities.

In 2025, Multiply Group will continue to strengthen its climate journey by encouraging subsidiaries to initiate GHG inventories
to enhance the measurement and management of the Group’s climate impact.

Sustainalytics, a global leader in environmental, social and governance (ESG) rating and research, rated Multiply Group’s

risk level at 16. This commendable rating places the Group in the “Low Risk” category, positioning it among the top 11% of
companies in the Diversified Financials sector.

Corporate Social Responsibility (CSR)

Multiply’s ongoing activities include:

audiencetargetingandreal-time bidding optimization,MMG’s [
digital advertising strategy is driving higher engagement and e Read to Lead:

maximizing ROI for advertisers. The progrgmmatic approz?ch e "H’!‘ At Multiply Group, sharing knowledge through books and .
ensures that ad spaces are utilized efficiently, delivering Ty B L L 5T = "‘F B 3 o = digital learning tools is at the heart of the company culture | l
tailored messaging to the right audience at the right time. e | E T%EST IS YET TO COME ™% and a belief in its power to bring positive change. Multiply
Additionally, Multiply Media has launched the Momentum ~ . T - & 4 Group launched its Corporate Social Responsibility program,

Studio to identify, test, and develop innovative solutions
for its Out-Of-Home (OOH) business. This initiative serves as
a digital innovation lab, where emerging technologies such
as Al-driven ad targeting, real-time campaign performance
tracking, and interactive digital billboards are being explored.
Momentum Studio enables Multiply Media to stay ahead in
the evolving advertising landscape by continuously testing
and implementing cutting-edge digital solutions, while
defining and testing the most viable commercial models for
these new technologies.

Media 247 has experimented with Al-driven pricing
optimization and proposal generation, leading to
increased efficiency in deal structuring and sales. By
leveraging machine learning models, Media 247 can
dynamically adjust pricing based on demand patterns,
competitor pricing strategies, and historical sales data. Al-
powered proposal generation tools can further streamline
the sales process by automatically tailoring offers to client
needs, significantly reducing response time and increasing
conversion rates.
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'Read to Lead,” dedicated to supporting lifelong learning and
community empowerment through the power of reading.
Under the motto of “Empowering Minds, Igniting Futures”,
the CSR program focuses on expanding access to books,
promoting reading habits, supporting educational resources,
and encouraging knowledge-sharing. 'Read to Lead, will
deliver a series of impactful contribution initiatives, giving back
to both local and global communities by expanding access to
books and learning resources.

R¥aD

L¥aD

Igniting Minds, Empowering Futures

As part of Read to Lead program, the Group partnered with
Book Aid International to empower underserved communities
by supporting the delivery of over 5000 new books to local
NGO partners across the Middle East. This initiative is one of
many under the 'Read to Lead’ program, with plans to create
an even greater impact in 2025.

Cleaning up the Oceans:

Initiative launched during the year of sustainability, in
partnership with US-based 4ocean to offset over 100
thousand pounds of plastic waste in 2023. In 2024, the
Group ran a beach cleanup in Al Bahia, where a dedicated
team of employees successfully collected over 300 pounds
of plastic waste, contributing to the broader effort of
environmental preservation.
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\V=1gdlet=]
Building Arm

Consolidate steady and
predictable cash flow businesses
in select verticals, that are at the
cusp of digital acceleration, yet

maintaining sufficient diversity
for a balanced portfolio.

Annual Report 2024



44 | Multiply Group

Annual Report 2024

o,

Annual Report 2024




46 | Multiply Group

Mobility' Value Creation Model

C

Aspiration Plays Rationale
Create an integrated Mobility education Mobility revolution driven
off_erlng thafc focuses on Car sales and leasing by autom_at_lon, elect_r|f|c§¢|on,
multiple services/products connectivity, sustainability.
that end-users require Mobility-as-a-service and
across their mobility mobility subscriptions
journey Maintenance and servicing

Insurance and financing

Vertical Financial Snapshot

FY’24 Revenue* Contribution

5%

FY’24 EBITDA** Contribution
000000 000000VDCDOGCIFOGIOGIOGOIOGOS

219

"Includes Emirates Driving Company (EDC) at 100% which owns 51% of Excellence Premier Investment (consolidated on 19
Jul’24)

* Consolidation of Excellence Premier Investment which owns Excellence Driving Center (Jul'24)

** EBITDA from operating businesses = sum of EBITDA of all consolidated entities under the 4 verticals (including AED 56mn
|IEH’s share of profit from Kalyon JV in FY’24 under the Energy and Utilities Vertical)

*** Reported EBITDA and Net Profit include unrealized changes in fair value of investments
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I 4%///, ) 4///,

FY'23 FY'24 FY'23 FY'24

+43% YoY Margin 79.2% -881bps 70.4%

EBITDA Profit before tax

FY'23 FY'24 FY'23 FY'24
Margin 68.3% -736bps 61.0% Margin 69.1% -962bps 59.5%
Commentary
l_m Revenues
J g +43% YoY largely driven by the consolidation of Excellence Driving Center in July’24 contributing AED
N A 114mn to top-line

Organically, EDC reported 12% YoY growth on increased student enrolment, slight tuition adjustments and
effective utilisation of resources

Profitability

driving school in Dubai as part of the EDC’s expansion across the UAE..
2. .. while improving EDC standalone underlying EBITDA margins (+185bps excluding changes in fair
value of investments) on effective cost management strategies

|
EBITDA of AED 318 million includes:
1. Theconsolidation of Excellence Premier Investment which owns Excellence Driving Center, a prominent
Key highlights
EDC achieved an ESG score of 9.7/10 from MSCI (AAA)

In Jul’24, EDC acquired 51% of Excellence Premier Investment which owns Excellence Driving Center,
expanding footprint to other UAE emirates

Substantial upgrades to EDC’s Online Booking Portal have significantly streamlined the student registration
process (3x YoY growth in online registrations)
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Emirates Driving

Emirates Driving is the leading provider of driver education and CEO Message
a key contributor to road safety in the Emirate of Abu Dhabi.

Business Profile

Emirates Driving Company PJSC (EDC) is the leading provider of driver education, the premier pre-licensing
driving institute for the emirate of Abu Dhabi. EDC consistently delivers the highest standards of driver
training to support safe and secure road mobility in Abu Dhabi amid rapid population growth and urban
development.

Since its inception in 2000, the company has engaged in a strategic partnership with the Swedish National
Road Authority (SweRoad) for the continuous development of its curricula according to global standards.

In addition, a joint quality committee with the Abu Dhabi Police ensures training programmes and
methodologies are kept up-to-date and aligned with the applicable laws. Moreover, EDC is the primary
contributor to the Abu Dhabi road safety education committee and regularly contributes to the Integrated
Transport Centre (ITC) through technical and educational input.

Khalid Bin Aamer Alshemeili

Chief Executive Officer

FRE N B

3) In 2024, EDC strengthened its market leadership through strategic expansion, digital innovation, and an
unwavering commitment to sustainability.

Highlights

Vehicles Students Customer Happiness Asset Growth
372 144,118 in 2024 95% 32% Our acquisition of a majority stake in Excellence Premier Investment LLC marked a pivotal milestone,
reinforcing our presence across the UAE and driving a 44% revenue growth. Our digital advancements
streamlined operations, tripling online registrations and expanding accessibility with multilingual e-learning

’ courses. Additionally, our sustainability efforts were recognized with a provisional AAA ESG rating, placing
Q ' us among the top 9% of our industry.
'lﬂ /—\ Q As we stepped into 2025, we remain committed to delivering excellence, driving value for stakeholders, and

N Va shaping a future defined by safety, innovation, and sustainability.

EBITDA Growth: Revenue Growth Employees
28% 43% 1,715
incl. Excellence
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Key Services

Education and training services
* Pre-licensing courses; light vehicle, motorcycle, heavy vehicle, heavy bus, heavy machinery, light machinery, light bus.

» Post-licensing courses; school bus drivers, school bus supervisors, desert driving training, light vehicle defensive driving, heavy
vehicle defensive driving, heavy bus defensive driving, heavy motorcycle driving, eco driving.

» Specialised and tailor-made courses; crane operator training, safety driving awareness, train the campaigners, international

driving permit (IDP), vocational training, automotive professional permits, awareness campaigns, light machinery, light bus,
train the trainers

Subsidiaries

Excellence Premier Investment

The parent company of Dubai based Excellence Driving Centre, that was established in September 2018 and commenced
operations in January 2020. Currently, the company has 22 operational facilities across Dubai (2 main centres, 11 branches, and
9 kiosks)

Tabieah Property Investment

EDC owns 100% of Tabieah Property Investment, a holding company established in 2017 as a vehicle to invest in the real estate

asset class, in line with the company’s asset allocation strategy. Tabieah’s portfolio includes a luxury residential building on
Saadiyat Island, Abu Dhabi.

Emirates Mobility Company

Emirates Driving established Emirates Mobility Company to be a leader in the mobility sector, with a vision to shape the future
of mobility. The company aims to play a key role by developing a robust ecosystem, engaging in diverse business activities, and
creating innovative revenue streams.

Key Markets

EDC is headquartered in the city of Abu Dhabi with two main branches in the city of
Al Ain and Madinat Zayed in Al Dhafra Region. Four additional satellite branches ensure

# full coverage of the company’s services across the emirate - Al Mirfa, Ghiyathi, Al Sila,
Dalma Island.

Abu Dhabi Dubai EDC also serves Dubai through its subsidiary Excellence Driving Centre.

Key Partners

Sbgil o i
ABU DHAEBI POLICE

MINISTRY OF DEFENCE INTEGRATED TRAMSPORT CENTRE
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Business Channels

* Physical Training Centres: Dedicated locations offering driving training with experienced instructors, equipped with the
necessary resources to provide comprehensive and safe learning experiences.

* Online Booking Platform: A user-friendly website designed for scheduling and managing training lessons and exams efficiently.

* Mobile App: A convenient solution for course scheduling and secure payments, allowing users to easily book, manage, and pay
for their training sessions on-the-go.

2024 Company achievements

« EDC acquired a major stake in Excellence Premier Investment, Dubai.

* The company earned a prestigious AAA ESG rating from MSCI in March 2024, placing EDC among the top 9% of companies
in the consumer services industry.

* One of the first companies in the UAE to set Science-Based Targets for achieving Net-Zero.
« Introduced 3 new services/products: UAC Testing, Class Restructuring, and the Train the Trainers Program.

« EDC was recognised for its Profitability Excellence, Employee Growth & Development, Policies & Controls, and Tech Adoption
in the Multiply Excellence Awards 2024

Al Adoption and Digital Transformation

For Al:
« EDC piloted Microsoft’s CoPilot Al, preparing for a broader rollout to a wider audience.
« Al was integrated into the new HR System portal and Fleet Management System.

* MARVIS Al is utilized in Juniper WiFi and Switching to detect anomalies and resolve issues with minimal human intervention.

For Digital Transformation:

* Nearly 70% of EDC’s enterprise functions and 80% of customer-facing operations were digitized and made accessible online.

« EDC also implemented the latest ERP systems, covering customer service, finance, HR, procurement, fleet management, and
training operations, driving increased productivity and cost efficiency.

Annual Report 2024
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EDC is committed to sustainability:

* EDC is one of the first companies in the UAE to not only commit to a Net-Zero plan but also validate it through the Science
Based Targets initiative (SBTi), EDC leads in climate action.

* Emirates Driving was rated 9.7 in a scale of 10 in the ESG Index, achieving the highest MSCI rating (AAA) in the consumer
services industry for 2024.

Looking ahead, EDC remains focused on advancing its ESG journey with three key strategic priorities:

» Sustainable Procurement: EDC will activate sustainable procurement procedures by establishing baselines with Tier 1 suppliers,
embedding ESG principles throughout its value chain, and fostering responsible business practices.

* Net-Zero Plan Validation: Following the acquisition of Excellence Premier Investment, EDC will update and validate its Net-
Zero Plan in alignment with SBTI, ensuring that its climate goals remain ambitious and science-driven.

* Certifications and Renewals: EDC will prioritize key certifications and renewals, including maintaining its MSCI ESG rating and
pursuing the ESG 1000 Certification.

Corporate Social Responsibility:

* Honorary Doctorate: Received an Honorary Doctorate from the Council of Aralbb Economic Unity in recognition of service to the
community and efforts to preserve the climate and environment of Egypt and the Arab world.

* Child Awareness Event: Focused on raising awareness about children’s safety in cars and school buses, emphasizing important
precautions and how to stay safe if trapped inside a vehicle. The event empowered children with knowledge and skills to
protect themselves on the road.

» Safety Campaign with Maan: In partnership with Maan, EDC launched a 2-year safety campaign highlighting the importance of
using car seats for children.

* IRF Conference Contribution: EDC contributed to the International Road Federation (IRF) conference at the Riyadh Road Safety
and Sustainability Conference, presenting on how Al can support road safety systems in developing regions: "Leveraging Al for
Road Safety in Developing Regions.”

* Investment Forum Participation: EDC participated in the UAE Embassy’'s Investment Forum in Oman to highlight Emirates
Mobility's role and support within the Mobility Ecosystem.

* Transport Technology Conference: EDC supported Ajman’'s Transport Authority at the Ist edition of the Transport Technology
Conference and Exhibition, showcasing Al-driven safety solutions for school buses and public transport. EDC’s booth included
presentations, giveaways, and the first Al simulator for driver assessment and recruitment.

* CIECA Conference Support: As a CIECA member, EDC actively supported the RTA by hosting international colleagues ahead
of the 56th CIECA conference in Dubai.

» Driftx Launch: EDC assisted the Abu Dhabi Investment Office in launching Driftx by aligning experts for the conference
program, inviting VIPs from the mobility sector, and creating a stand to showcase four innovative ideas in mobility.

* Volunteering Policy: EDC fosters a culture of volunteering to promote community growth, enhance social connection, and
improve employee engagement in volunteer activities.

* Beach Cleaning Initiative: EDC organized a beach cleaning initiative as part of its environmental commitment.

 Internship Program Launch: As part of its CSR, diversity, and inclusion initiatives, EDC launched an internship program for UAE
nationals and expatriates across multiple departments.

» Sustainability Awareness Sessions for Schools: EDC conducted awareness sessions on sustainability for school teachers in
ALRAMS.

» Road Safety Awareness: EDC organized external awareness sessions on road safety.

* Red Crescent Donation: EDC made a donation to the Red Crescent through the Grace Conservation initiative.
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Media & Communications' Value Creation Model

C

Aspiration Plays Rationale

Create a leading, integrated D/OOH Media Portfolio Rapid digital

and global media pr_owder Digital advertising transformation, growing
focused on premium _ _ smartphone penetration &
offerings and services Integrated service offering user engagement.

Vertical Financial Snapshot

FY’24 Revenue* Contribution

59

FY’24 EBITDA** Contribution
00000000000 OCDOGCLOOGIOGIOGIOGIOGOS

219

" Includes 100% Viola + 100% Media 247 which was consolidated on 1July’23 + 100% Backlite which was consolidated on
IMar’24

* Consolidation of Media 247 (Jul’23), Backlite Media (Mar'24)
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FY'23 FY'24 FY'23 FY'24

+162% YoY Margin 39.6% +70bps 40.3%

EBITDA Profit before tax

s % 7w ////

FY'23 FY'24 FY'23 FY'24
Margin 27.0% +2,156bps 48.5% Margin 24.9% +187bps 26.8%
Commentary
rl—” Revenues
[ U FY’24 revenues included the full-year consolidation of Media 247 and Backlite adding AED 355mn
A\ 4 Organically, the vertical (FY’24 Viola + H2'24 Media 247) reported blended 19% YoY growth specifically on

increased contribution from third party OOH media sales

| Profitability

Enhanced profitability across board driven by:

1. The consolidation of margin-accretive acquisition of Backlite

2. The full-year impact of consolidating Media 247

3. Margin expansion at Viola driven by a strategic focus on high-growth OOH advertising

Key highlights

In Mar’24, Multiply acquired 100% stake in Backlite to widen its DOOH asset base and consolidate country-
wide assets in the media space

The vertical added 20 strategic digital assets in Abu Dhabi, expanding its programmatic portfolio to 299
digital screens across the country

Multiply Media’s Innovation Lab is developing new ways to amplify OOH engagement (3D-enabled content,
augmented reality, and gamification)

Annual Report 2024
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BackLite

BackLite Media creates desirable-by-design OOH solutions,
turning prime locations into bold, high-impact platforms that
captivate and deliver results.

Business Profile

BackLite Media is a premier Out-of-Home advertising company, renowned for its iconic, high-impact locations and
innovative solutions. Established with the goal of redefining the OOH landscape, the company focuses on delivering
"Desirable by Design” media platforms that seamlessly blend creativity, technology, and strategic positioning.

BackLite company’s portfolio includes some of the region’s most sought-after advertising assets, such as visually

. stunning digital displays, dynamic static billboards, and bespoke brand activations. With a presence in prime urban
- and transit locations, BackLite Media offers advertisers unmatched opportunities to connect with their target
- audiences in meaningful and measurable ways.
iII LS -
! '| Al f Innovation is at the core of BackLite Media's approach. By integrating cutting-edge technology, real-time data, and
A |a _'|' I- g audience insights, the company creates campaigns that maximize impact and optimize ROI. BackLite works closely

. with leading brands and agencies to ensure their messages resonate, offering customized solutions that align with
each client’'s unique objectives. Sustainability is also a key pillar, with energy-efficient designs and eco-friendly
practices implemented across all assets.

| N Committed to quality, creativity, and results, BackLite Media has become the preferred partner for brands seeking
‘ " | to make a lasting impact in the competitive advertising landscape.

Eoy Highlights

728
=

o e 4 -
4 & <:> $ g i ; ‘

! SR EBITDA Revenue Growth Net Profit Programmatic Portfolio
- - (pre IFRS) 14% +90% 300 digital screens
48%

| | | i
—— COYD
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Employees
e 40+
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CEO Message
1]

James Bicknell

Chief Executive Officer

2024 was a transformative year for us, from joining Multiply Group to integrating Viola Outdoor, we
have seen remarkable progress. As we look ahead to 2025, the OOH landscape in the UAE is set for
groundbreaking growth - driven by programmatic, innovation, the rise of retail media, premium placements,
and sustainable solutions. | am excited about what lies ahead in 2025 as we continue to lead and innovate
in this dynamic space!
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Key Product 2024 Company achievements

Static OOH Media Key Performance Drivers:

Digital OOH Media + Increase in OOH market due to strong economic conditions

* Programmatic Advertising Solutions « Increased market share by powerhouse strategy and best-in-class digital assets

* Custom Creative Solution + Malls enhancing assets based on strong relationships and trust of delivery

Bespoke OOH & Experiential Activations - Better profitability by focus on profits and not renewing lower margin contracts

Audience Analytics & Attribution Tools Major Accomplishments

Key M a I’ketS » Converting Destinations budget to higher margin digital landmarks on SZR.
* Launch of Triple Crown in Abu Dhabi

* On track for Company record-breaking revenue and EBITDA

* Upgrade RTA contract with additional digital locations (key future growth)

UAE
- Al Adoption and Digital Transformation
Key Clients P 9
LVM H RICHEMONT K E N G pRADA @ . ﬁg\r/gr;ceen?ei??écern;ehglri?sgse?r)eerwrtaggit:m (CMS): Automating campaign scheduling, creative optimization, and inventory

: CHANEL

* Programmatic OOH Solutions: Enabling (near) real-time bidding, contextual targeting, and dynamic ad placements to

maximize ROI.
. APPAREL P /l
ﬁ;’;“g—,{’;ﬂ.ﬁm'—:, ERF&JIS ﬁy AN Audience Targeting & Metrics: Leveraging Al-powered analytics to offer precise audience segmentation, real-time

performance tracking, and data-driven insights.

* Improved Attribution Modeling: Providing advertisers with closer to closed-loop reporting, connecting OOH campaigns

o (o) e o o u. & to measurable outcomes.
W3 et ] s o P e o o o -
© EXPO CITY DUBAI I‘D-LC-U E"E&E"E MUDON J1d w - Roadmap towards Real-Time Content Optimization: to ensure creative messaging better adapts to audience behavior,

ALDAR ) . .
etisalat and time of day, or environmental factors.

Commitment to sustainability

-

?‘; . dalismllgdolaill dpils | rq .‘é’}o { sbik
A ExpEd]ﬂ DEPARTMENT OF CULTURE ?;V;Q ) M — .'_-.ll_,r!

A
VisitBritain AND TOURISM

Emirates &T14AD Jumeirah
Business Channels

« Achieved a 39% reduction in carbon footprint, targeting 100% by the end of 2026.

* Implemented LED lighting across all static inventory.
Retail and Venue

‘ Direct Sales ‘ Programmatic Platforms Agency Partnerships ‘ e r<hips * Rolling out 100% vinyl recycling across all inventory.
I * Reduced power consumption through real-time sensors.
Data and Audience
Insights Channels * Expanded collaboration with charity organizations and institutions.

Corporate Social Responsibility

In partnership with Sanad Village, BackLite Media organized a unique recycling initiative, transforming PVC Out-of-Home
media flex banners into eco-friendly shopping bags. These thoughtfully crafted bags were distributed as a tangible reminder
of the company’s efforts to give static media textiles a second life. This initiative highlights BackLite Media's commitment
to greater responsibility and transparency regarding the lifecycle of its media. The company continues to take active steps
toward a more sustainable future, one creative solution at a time.

Annual Report 2024 Annual Report 2024
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media
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Leading outdoor media specialists in Dubai enabling brands
to grow.

Business Profile

Established in 2005, Media 247 is a prominent player in the UAE’s outdoor advertising market, with over
60 prime locations across Sheikh Zayed Road, City Walk, Al Khail Road, Al Garhoud, and Ittihad Road.
The company offers ideal advertising solutions, including strategic billboards, Dubai RTA city displays, and
exclusive airport taxis.

Media 247's premier client portfolio spans a diverse range of businesses, from local enterprises to multinational
corporations across various sectors. The company continues to strengthen its position as a leader in the
outdoor media landscape by ensuring brands stand out where it matters most.

Highlights

bl a1
[\ -

— | 8l 2 o

Revenue Growth Strategic Locations Hoardings Taxis
15.2% Operating on 75% of 46 units 5660 RTA Taxis
Sheikh Zayed Road

COYD

Employees
49

69 | Multiply Groub

CEO Message

Smitta Ozha
Chief Executive Officer

As we reflect on 2024, Media 247’s journey of growth, innovation, and impact has been commendable. We
successfully elevated global brands through dynamic Out-of-Home (OOH) advertising campaigns, including
high-profile RTA taxi wraps, The Palace screen and premium billboard placements. Our efforts reinforced our
mission to create impactful advertising solutions that connect audiences and empower brands, while embracing
CSR activities as well as celebrations like Ramadan and Diwali to further engage with our community.

As we look to the future, we remain committed to expanding our footprint and investing in premium media
platforms to unlock the full potential of OOH advertising. | extend my heartfelt gratitude to the Multiply Group
for their unwavering support, to our clients and partners for their trust, and to our incredible team for their
dedication. Together, we are poised to achieve even greater success in the years ahead.

Annual Report 2024
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Key Products/ Services

* OOH media; outdoor premium hoardings, unipoles, glass graphics, wall backlit banners, and 3D structures,
* Transit media solutions across Dubai’s largest taxi fleet, RTA Dubai City Taxi and Exclusive Airport Taxis

* Online and social media advertising

Key Markets

UAE

Key Clients

s’
‘ @ SANMSUNG ELL<£|NGTON

V PROPERTIES

LVMH BOUCHERON RICHEMONT |MT|AZ

PARIS DEPUIS 1858

|.*H‘| ONE al tayer _f vy 51'1’9""5‘&
THE LUXE DEVELOPERS ' QATAR >

Tourism deleawull
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Business Channels

[ Direct Clients [ Media Buying Units [‘Small and Medium Agencies [ Social Media

II SEO I Website I Campaign Middle East

2024 Company achievements

Recorded the highest-ever revenue of 248M (+33M vs 2023), despite challenges from RTA road extension projects and the
strategic loss of locations due to increased rental costs.

* Secured 8 new locations to sustain and enhance future performance.

Renewed the transit contract for the next 6 years, until 2030, with an increased taxi fleet from 4,500 to 5660.

Acquired Glass Graphics medium in high-traffic areas in Dubai and Abu Dhabi.

Achieved digitalization of documents, reducing paper usage as part of a movement towards ESG compliance.

Successfully implemented an ERP system, saving 30% to 40% of staff time, allowing them to focus on core tasks.

Enhanced financial reporting and streamlined booking, invoicing, procurement, and payroll processes.

» Conducted skill development programs to boost team capabilities.
Al Adoption and Digital Transformation

« Achieved digitalization of documents, reducing paper usage as part of the movement toward ESG compliance.

* Reduced manual effort and errors following the implementation of the ERP system. This has provided better control over
documents and information, increased efficiency, and ensured quicker, more efficient, and timely reporting.

Commitment to sustainability:

* Reduced carbon footprint by adopting energy-efficient technologies and renewable energy sources.
* Encouraged employees to adopt eco-conscious habits, such as reducing paper usage and conserving energy.

* Minimized waste through recycling, reusing, and promoting a circular economy.

Corporate Social Responsibility:

Distributed jute bags, water bottles, and dry fruit boxes to blue-collar employees at Imtiaz Developments’ labour camp to
express gratitude and support through practical, eco-friendly gifts that promote health and well-being. Number of packets -
600 packets.

Powered the printing and installation of banners for a client during Ramadan to support the community, promote the spirit
of the season, and demonstrate its commitment to cultural and community-based initiatives while fostering stronger client
relationships.

Powered the printing and installation of banners for a school for special needs during Emirati National Day and Eid Al Etihad to
enhance the festive atmosphere, fostering a sense of pride and belonging among students, staff, and visitors, and amplifying
the significance of the celebrations within the special needs community.
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Viola

Communications

Viola Communications: 20+ years of integrated marketing, Key Services
branding, and communications solutions. We help brands

thl’lve N the M Idd |e EaSt_ Advertising Conception, Creation and Execution Public Relations
Multi-media Production Strategy and Planning Consultancy
Events Planning and Management, Design and Production Exhibition Design and Build
Online Digital Social Media and Marketing In-house Print Services
OOH/DOOH Media Digital LED and LCD interactive screens solutions

BUSiness PrOfiIe Media Planning and Buying

Viola’s marcoms solutions include planning, advertising, PR, video production, media, events, interactive
digital, Purple exhibition services, Purple Printing and Purple Digitaland outdoor media, giving the organization
a competitive and creative advantage in the market through strategic, engaging and integrated projects - Key Markets
devised, designed and implemented by highly professional teams who are equipped with a customer-centric
understanding of the market. Viola Communications, through its Viola Outdoor division, has exclusive media
rights to the majority of outdoor advertising spaces in Abu Dhabi.

Highlights

Key Clients
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DEPARTMENT OF HEALTH &3\ ADNOC ) AND TRANSPORT "
Awards Assets Growth Revenue EBITDA Growth:
6 in 2024 36% Growth 45%
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Key Projects

* Department of Health

« ADNOC

* Department of Municipality and Transport
* Presidential Court

* Abrahamic Family House

* Emirates NBD

* Etisalat

* Vin Group

* Department of Government

2024 Company achievements

* Signed long term agreement with ADNOC, making Viola the exclusive commissionaire for a range of digital and traditional
OOH media solutions on ADNOC's multiple assets in strategic locations across Abu Dhabi and Al Dhannah.

Launched the first pan-Emirate bridge banner network connecting Abu Dhabi and Dubai after securing a Contract with RTA

* Launched three 3D-enabled digital platforms: D.Highlight, D.Spotlight, and D.Toplight in key locations across Abu Dhabi.

Consolidated the Outdoor business sales force with BackLite Media.

Successfully executed over 160 projects and 344 campaigns through Viola.

Won the Silver Award at the 16th edition of the Middle East PR Association and was shortlisted for the "Agency of the Year
Awards 2024" by Campaign Middle East in two categories: Best Agency in UAE and Best Place to Work.

* Viola Communications proudly secured wins in four categories at the Eventex Awards 2024.
Al Adoption and Digital Transformation

» Adopted a unified data platform for inventory and content management systems.

* Leveraged Al-enabled creative tools to assist teams in designing campaigns for clients, even at the pitching stage, showcasing
our capabilities effectively.

* Provided training on digital tools, with progress measured through assigned KPIs.
Corporate Social Responsibility

* Best Place to Work: Awarded as one of the Best Workplace for Parents in the GCC, one of the Best Workplace for Women -
GCC 2024, and ranked among the top 4 Best Workplaces in Media, Advertising, and Marketing™ - GCC.

* Launched a donation program in partnership with the Red Crescent in February 2024, focusing on collecting toys, clothes,
and books, both new and gently used. This initiative, aligned with our company values, fostered unity among employees while
driving positive community change.

* Engaged in active industry participation, including MEPRA’s Sustainability and Al Committees, reinforcing our commitment to
best practices in communications and sustainability.

* Launched awareness and educational campaigns on platforms like OOH and social media to highlight critical issues such as
Breast Cancer Awareness, World Oceans Day, World Environment Day, and Earth Hour.

Annual Report 2024
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FIREFLY

Accelerating the transition to a better future of clean energy.

Business Profile

Firefly is a New York-based street-level digital media platform pioneer that connects audiences with dynamic
media on taxis and rideshare vehicles.

Firefly works with taxi companies and rideshare drivers to install its proprietary advertising displays atop
their vehicles. These screens deliver dynamic content based on location, time and other contextual triggers
such as weather and live sports scores.

Headquartered in New York, USA with offices in Los Angeles, Chicago, Las Vegas, London, UK and Istanbul,
Turkey.

Highlights

é(\, 000 000
Operations Delivered Impressions Targeting
25+ cities across 5 6.3 billion Location and Audience-based

countries hyper-targeted scree content

A atli
e S

EBITDA Growth: Revenue Growth Technology
more than 5x 1% Data-first mobile media net-
work using car top and in-car
display technologies

CEO Message

Kaan Gunay

Chief Executive Officer & Co-Founder

Reflecting on 2024, I'm proud to acknowledge another year of significant progress for Firefly. Our team has
achieved remarkable growth, highlighted by a strong increase in profitability, and we have further solidified our
leadership position in the mobility advertising space.

This year, we expanded our global footprint with key partnerships in Turkey and Canada, and we are excited
about the opportunities ahead in the UAE market. These strategic moves position us well to capture new growth
and scale our innovative advertising solutions worldwide.

Looking ahead, Firefly remains focused on driving operational excellence, fostering innovation, and continuing
to grow our presence in key markets. We are committed to delivering long-term value for our clients, partners,
and stakeholders, and we are confident that the momentum we’ve built this year will propel us to even greater
success in the future.
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Subsidiaries

Firefly Mobility Media LLC (Delaware) | Firefly Yazilim Donanim Imalat Anonim (Turkey) | Firefly Mobility Media UK Limited (England)
*All subsidiaries are 100% owned

2024 Company Achievements

» Strong Financial Performance: We delivered robust revenue growth of 11% in 2024 compared to 2023. Our adjusted EBITDA
achieved substantial growth, increasing by more than 5 times.

* Global Expansion: We accelerated global growth through a PaaS partnership in Turkey and doubled our presence in Canada.
Furthermore, we see significant potential in the UAE, which we believe could become a key market for us in the years ahead.

+ Competitive Advantage: We continue to dominate the market, outpacing key competitors, who suffered significant financial
losses while trying to compete.

Al Adoption and Digital Transformation

* Firefly’s Precision Targeting empowers brands to reach audiences where other media formats cannot, during the moments that
matter most

» Best-in-class smart scenes support HD content so you can reach consumers with full motion creative at eye-level.

* Firefly created various solutions to enable advertisers to choose how they’d like to utilize retargeting for their campaigns. This
can occur at the immediate moment of exposure to also having the ability to have the targeting occur days after exposure and
throughout the lifecyle of their campaign.

* Firefly’s measurement and attribution solutions provide clients with impactful campaign insights from the media running on

street-level screens. By working with internal technology, location data, survey panels, and measurement partners, Firefly can
measure ad performance based on specific brand objectives throughout the consumer journey.

Key Products

Digital and Static Car Tops | Car Wraps | In-car Taxi TV | LED Trucks | Experiential Activations

Key Services

» Street-level Digital Media

* Hyper Targeting

* Dynamic Content

* Measurement & Attribution
* Programmatic Capabilities

Key Markets

USA CANADA UK UAE

Annual Report 2024
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Key Clients
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Wellness & Beauty' Value Creation Model

C

Aspiration for Beauty Plays for Beauty Rationale for Beauty

Create a regional leader in Beauty Services Growing demand for “green
beauty services and products & clean” products, increased

Beauty Products . :
J traction to beauty services.

Aspiration for Wellness Plays for Wellness Rationale for Wellness
Bring together a holistic Corporate wellness services Increased awareness,
offering Qf wellness services Mental health digitization anq personalized
addressing new emerging services.
themes Physical fitness

Vertical Financial Snapshot

FY’24 Revenue* Contribution

59

FY’24 EBITDA** Contribution
000000 00006DOCOGEOGOGOS

15%

TIncludes LVL at 100% which was consolidated on TJuly’23 + Omorfia at 100% which consolidated The Juice Spa & Salon on
10ct’23 and The Grooming Company on 1Jun’24

* Consolidation of The Juice Spa & Salon (Oct’23), and The Grooming Company (Jun'24)
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383 7/533 172

EBITDA Profit before tax

FY'23 FY'24 FY'23 FY'24
Margin 29.6% -196bps 27.6% Margin 17.0% -647bps 10.5%
Commentary

rl—” Revenues

[J Yy +39% YoY largely driven by the consolidation of The Juice Spa & Salon in Oct’23 and TGCH in Jul’24

N A aggregately adding AED 135mn to top-line

| Profitability

Profitability margins were impacted by one-off transaction costs associated with the acquisition of TGCH,
as well as additional finance costs incurred to fund the acquisition

Key highlights

Omorfia acquired 100% of The Grooming Company Holding in Jul’24 solidifying its dominancy in the
beauty services market

Bedashing Beauty launched the Zayed International Airport branch, and Tips & Toes opened its largest
and most luxurious 43rd branch in Abu Dhabi

The launch of the Omorfia mobile app reinforcing the digital innovation, offering seamless booking,
personalised promotions, and loyalty programmes

Annual Report 2024
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Omorfia Group is a leading force in the UAE’s beauty and
wellness industry, driving innovation, scalability, and market
expansion. With a strong foundation of homegrown brands, it
Is strategically positioning itself as a dominant regional player
and an emerging global leader.

Business Profile

Omorfia Group: Redefining Beauty, Elevating Experiences.

Omorfia Group is a powerhouse of homegrown brands, shaping the UAE’s beauty landscape and driving
regional and global expansion. With an unrivaled portfolio—including industry leaders such as Tips & Toes,
Bedashing Beauty Lounge, Jazz Lounge Spa, Fisio, Juice Beauty, Creative Beauty Source, N.BAR, 1847
Grooming for Men, Sisters Beauty Lounge, and Jetset Hair Salon—Omorfia is at the forefront of innovation
and excellence.Anchored in a commitment to customer-centricity and operational excellence, Omorfia Group
harnesses the UAE’s dynamic beauty market to fuel scalable, sustainable growth. Each brand within the
portfolio is meticulously crafted to meet evolving consumer demands, setting new benchmarks in service,
experience, and industry leadership.With agility and a forward-thinking strategy, Omorfia continuously
refines its offerings, capitalizing on emerging opportunities to drive market differentiation. Operating across
130+ locations with a rapidly expanding team, the Group is strengthening its UAE footprint while executing
a strategic roadmap for international expansion.By fostering high-growth businesses and prioritizing
innovation, Omorfia Group is shaping the future of the beauty and wellness industry—delivering excellence,
driving transformation,and setting new standards on a global scale.

Highlights

| o 117 "
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Branches Asset Growth Revenue Growth EBITDA Growth:
132 52% 38% 23%

) » ) '
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Employees Experience
Approx. 3300 30+ years
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CEO Message

Faris Suhail Al Dhaheri
Group CEO and Managing Director

Reflecting on 2024, | am incredibly proud of the remarkable progress Omorfia Group has achieved. This year
has been a testament to our commitment to innovation, operational excellence, and strategic expansion. We
have strengthened our position as a leader in the beauty and wellness industry by continuously evolving to
meet the needs of our clients and stakeholders.

Our dedication to delivering exceptional value has driven the successful growth of our brand portfolio, while
our focus on Digital transformation , Operational efficiency and sustainable practices has reinforced our
long-term vision.

As part of Multiply Group, we are poised for even greater success—both regionally and globally—through
continued innovation, market expansion, and financial strength.

| want to personally thank our teams, partners, and customers for their trust and support. Together, we
look forward to shaping an even brighter future for Omorfia Group.
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2024 Company Achievements

* Acquired The Grooming Company in June 2024, expanding Omorfia’'s market share.

Organically expanded with 4 additional stores.

* Entered the KSA market with Bedashing's innovative new concept, featuring a complete rebrand.

Unlocked efficiencies amounting to AED 3.8 million in 2024, equating to AED 9.2 million annualized for 2025, improving
operating profit margin by 1 percentage point.

Successfully launched private label lines, such as Sirr hair perfume, which made a significant contribution to both service
and retail lines.

Key Products

Omorfia Group’s portfolio includes a diverse range of beauty and wellness products across its brands, catering to haircare, skincare,
nails, grooming, spa, and wellness.

Omorfia's distribution wing , Creative Beauty , represents a portfolio of over 15+ globally recognized brands, supplying
products across Local and International markets.

Key Services

Omorfia Group offers a comprehensive range of beauty and wellness services:

» Professional haircuts, coloring, and treatments

Advanced nail care, manicures, and pedicures.

* High-performance skincare, facials, and spa services, alongside physiotherapy and body treatments. Men’s grooming includes
barbering, facials, and hand and foot care.

* Makeup, lash and brow enhancements, and full-body waxing and threading.

Key Markets

UAE KSA

Key Clients

Key clients include a diverse range of individual consumers seeking premium beauty and wellness services, high-net-worth
individuals, corporate clients utilizing wellness programs, and event-specific clientele such as brides and those preparing for special
occasions. The group also serves salon and spa partners through its brands, providing professional products and services via
Creative Beauty Source, expanding its reach within the beauty industry across the UAE and beyond.

Al Adoption & Digital Transformation

* Introduced customer mobile apps across two major brands, receiving a positive market response with increased
conversions through the apps.

* Optimized email marketing strategies for two major brands, enabling targeted campaigns, enhanced customer engagement,
anddata-driveninsights.

* Automated and streamlined the monthly reporting process by integrating SAP with reporting packs, leveraging Power
Query and VPN.

Annual Report 2024
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Commitment to Sustainability

« Sustainable Procurement. The Group has introduced a rigorous supplier pre-qualification process to ensures that Omorfia
partners with suppliers who support sustainability and ethical business practices.

* The Group has saved almost 1 million gallons of water and more than 350,000 plastic bottles by implementing Wisewell
water machines.

Reducing branch environmental footprint by cutting water consumption by 50%, recycling 2.5 tonnes of plastic, and
ensuring 100% of paper waste is recycled.

« Hair and barber stations are equipped with eco-friendly shower systems, saving up to 50% in water usage across all branches.

Introduced recycling stations at every branch to ensure the responsible disposal of materials like plastic, paper, and other
salon waste.

* Reducing single-use plastic by replacing coffee pods with fresh beans, switching to 100% compostable cups and recyclable
bags, and introducing eco-friendly disposable towels for all services.

Transitioned from paper receipts to digital ones. Over 600,000 digital receipts have been sent resulting in significant paper
savings.

Corporate Social Responsibility

"Crescents of Dreams” campaign to support students of the Dubai Center for Special Needs (DCSN) by selling handmade
crescent decorations crafted by the students.

Through the Shaping Futures initiative, Tips and Toes and Bedashing joined hands with Henkel and Schwarzkopf to empower
and employ underprivileged students in the Philippines.

* Juice Beauty proudly sponsored the F4 children’s racing team of Safa Community School, encouraging creativity and
supporting wellness and educational initiatives within the community.

« Atelier Hommage, launched a campaign in 2024 to raise awareness for Men’s Mental Health, partnering with Cafe Trouvaille
to promote discussions and initiatives around men’s well-being.

e Sisters Beauty Lounge partnered with the Dubai Foundation for Women & Children to raise funds and spotlight the
exceptional work done in supporting victims across the UAE. As part of their commitment, they introduced Sisters Pure
Cover, a vegan, earth-friendly, and sensitive skin-friendly hair color service, donating a percentage of each service to this
important cause.

* Check Your Cups Campaign: In collaboration with MedCare Hospital, 3,000 vouchers were distributed to N.Bar clients,
offering discounts on consultations and mammogram services.

Friends of Cancer Patients and Abtaluna Foundation organized free haircuts for donations during September and October,
fostering community support for cancer patients.

* Bedashing Beauty became the official beauty partner of Friends of Cancer Patients in 2024, engaging in initiatives that
promote mental well-being and self-care for women battling cancer.

.
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PORTFOLIO

lioStoes

Tips & Toes is an award-winning beauty haven and one of the Middle
East’s largest salon and spa chains; with 43 branches across the UAE
and Saudi Arabia. Rooted by the wellness approach of Bali, discover
a place of tranquillity and beauty that leaves you feeling refreshed,
revitalized, and renewed. With dedicated in-house academies, Tips
and Toes prides in employing highly skilled technicians, therapists
and stylists whilst nurturing their skills to grow within the company.

Locations Beauty Services Beauty Products
43 400+ 1000+

BEDASHING

BEAUTY LOUNGE

Bedashing Beauty Lounge has one mission and that’s to
empower women through accessible beauty. With 24 branches
serving sophisticated women in the UAE, 400+ world-class
trained stylists, artists and therapists, and a homegrown state-
of-the-art training academy, the award-winning company hasve
established a contemporary beauty concept unlike any other,
and is one of the biggest players in the UAE beauty industry.

Locations Awards Beauty Products

SISTERS

BEAUTY LOUNGE

Sisters Beauty Lounge is an award-winning beauty destination
for 360-degree pampering across 8 branches in the UAE.
Designed for Sisters, by Sisters, we embody a revolutionary
beauty concept that resonates with the modern woman. With
over 20 years of excellence, Sisters Beauty Lounge has become
a beloved premium brand, known for its luxurious services and
strong presence in the UAE market.

Locations Beauty Services Employees
8 500+ 224
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N-B A R

LONME YOUR NALLS

Founded in 2001, N.Bar quickly became the ultimate choice for
women seeking professional beauty results. With branches across
the UAE and franchises spanning KSA, Qatar, Canada, and the UK,
we are proud to be an award-winning brand known for delivering a
modern and elevated beauty experience. As pioneers in nail care, we
offer more than just manicures and pedicures—our comprehensive
menu includes expert waxing, threading, and beauty treatments.

Locations Beauty Services Beauty Products
21 350+ 214

Juice —
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Locations Beauty Services Beauty Products
10 250+ 200+

JetSet is a hair destination with two locations in Dubai—Emirates
Towers and Grosvenor House Hotel. Specializing in blow-drys,
cutting, styling, and color, JetSet is designed for the on-the-go
woman who seeks professional, quick, and flawless hair.

)
Locations Employees Active Customers
2 8 4800+
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PORTFOLIO

1847

Executive Grooming
for Men

As a pioneer in the grooming industry, 1847 has consistently
elevated the standards of men’s grooming in the region for over
twenty years. 1847 offers luxury services such as haircuts, shaves,
manicures, pedicures, waxing, massages, body treatments, and
facials in 21 locations across the Middle East. Our mission is to raise
men’s standards and expectations of th